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 Professional Overview:  

 
• Over 8+ years of experience as a Digital Marketing Expert with solid understanding of Adobe 

Marketing Cloud, database designing, development, and installation of different modules. 
• Experience with multiple projects in end-to-end integration and implementation and ADMIN 

of Adobe Marketing cloud (Adobe Target, Adobe Analytics, Adobe Experience Platform, 
Customer Journey Analytics, RTCDP, Journey Optimizer) and Google Analytics 360. 

• Experience in using market leading Tag Management systems like Adobe Launch (Data 
Collection), Google Tag Manager & Tealium. 

• Experience in implementing customer Data Platform Adobe Experience Platform & segment 
CDP. 

• Experience in leading web optimization tools like Adobe Test & Target and Optimizely and 
creating A/B test, Multivariate activities, Recommendations, and automated Personalization. 

• Involved in taking the results and create reports in Adobe Analytics and Customer Journey 
Analytics to analyze future activities in Adobe Target and use Crazy egg, Full story, and 
Content Square for additional Analysis. 

• Integrated Adobe experience platform with Customer Journey analytics and Adobe Target.  
• Proficient in integrating third party tools and pixels like Google, Facebook, Bing, yahoo, twitter, 

and all other social media growth hacking tools. 
• Lead in integration of Adobe Marketing Cloud and Google Analytics 360. 
• Experience in creating custom Audiences and set destinations like DCM, DMP, Responsys, 

Email paid marketing channels, yahoo etc. 
• Deep understanding in marketing strategies behind setting up key KPI’s and other marketing 

upper funnel and lower funnel Channels and data. 
• Developing skills from Digital analytics to Digital Marketing including Search Engine 

Marketing, SEO and Social Media Marketing (Facebook Ads, Instagram Ads, Linked In, 
YouTube) 

• Expert in HTML5/CSS3 development and have experience in JavaScript, jQuery, node.js, 
angular.js, React.js, Responsive design. 

• Extensive experience in developing web applications with User Experience Design (UX) like 
Visual Design, Interactive Design and extensive Human Computer Interaction Concepts. 

 
 TECHNICAL SKILLS  

HTML/HTML5, CSS2/CSS3, JavaScript, AJAX, jQuery, Adobe Target, Optimizely, Adobe 
Launch, Adobe Analytics, Customer Journey Analytics(CJA), Adobe Journey Optimizer(AJO), 
Adobe Audience Manger, Adobe Experience Platform, Segment CDP, Google Analytics, 
Omniture site catalyst, Adobe digital marketing, Adobe data warehouse, Adobe Report 
builder, Adobe Ad-hoc, search engine optimization (SEO), search engine marketing (SEM). 
Tableau, Adobe Dynamic Tag Management (DTM), Google Tag Management (GTM), Adobe 
Debugger, Omni bug, Pendo, Qualtrics, Observe point, Jira, Agile, Scrum. 
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 WORK EPERIENCE  

Digital Analytics Manager – Tech Implementation (Adobe & Google) 
University of Phoenix. November 2020 to Present. 

The University Of Phoenix (UOPX) is a private for-profit college, headquartered in Phoenix, 

Arizona, United States. The university has an open-enrollment admission policy, requiring a high- 

school diploma, GED, or its equivalent as its criterion for admissions. University of Phoenix is owned 

by Apollo Educational Group Inc. 

Responsibilities: 

 Lead a team to implementation and integration of Adobe Marketing Cloud tools (Adobe 

Target, Adobe Analytics, Customer Journey Analytics, Adobe Experience Platform RT-CDP 

and Journey Optimizer) and Google Analytics 360. 

 Design and determine key KPI’s and solution design document for each website and lead 

implementation of custom click tracking of multiple prospect websites of university of phoenix 

using Tag Management Systems like Google Tag Manager, Adobe Launch and Tealium. 

 Create and configure all the third-party tools and pixels like Crazy Egg, Full Story, Qualtrics, 

etc. including marketing growth hacking pixels like google, Facebook, Instagram, yahoo, 

YouTube, twitter, etc. 

 Implement and Integrate data with CDP using Adobe Experience Platform. Migrate data from 

client side to web SDK by building extensive XDM Schema and re implement tools server side 

using event forwarding. 

 Lead website optimization using Adobe Target by creating A/B tests, Multivariate tests, 
Recommendations, and automated personalization and determine the success analyzing the 
key metrics using Adobe Analytics and Customer Journey Analytics. 

 Implement premium features like real time personalization using identity stitching from 

Audience Sharing using Adobe Experience Platform RT-CDP. 

 Involved in end-to-end downstream database offline data integration from our Oracle 

database to Adobe Audience Manager including the ID Sync for post authenticated users. 

 Connect with all the channel specific owners and determine how optimizing the channel would 

gain revenue, channels involved are SEM, SEO, Social, DTI etc. 

 Majorly involved in all the Digital marketing decisions being made using Google AdWords for 

Advertising campaigns and social media marketing. 

 Connect with UX/ UI team to determine what would work best depending on the conversion 

report, traffic report, component-based report in Adobe. 

 Work with content marketing and email marketing team to determine right kind of audience 

to run re-targeting and remarketing campaigns. 

 To better understand visitor journey on website, determine heat maps, scroll maps, click 

metrics using the solutions like Crazy egg, Full Story and Content Square. 

 Connect with all the members in IT and deliver use cases planned in safe Agile environment 

and keep up with timeline. 
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Sr Digital Marketing Specialist (Adobe & Google) 
University of Phoenix. January 2018 to November 2020 

The University Of Phoenix (UOPX) is a private for-profit college, headquartered in Phoenix, 
Arizona, United States. The university has an open-enrollment admission policy, requiring a high- 
school diploma, GED, or its equivalent as its criterion for admissions. University of Phoenix is owned 
by Apollo Educational Group Inc. 

Responsibilities: 
 Lead and implement tracking and tagging of website using Tag management solutions such as 

Google Tag Manager, DTM, Adobe Launch and Tealium Tag Manager and perform QA tests 
on tracking implementations. 

 Core developer to implement and integrate Adobe Marketing Cloud tools (Adobe Target, 
Adobe Analytics and Adobe Audience Manager). 

 Lead custom click tracking of multiple prospect websites of university of phoenix and make 
sure all the events/ eVars are tracked as expected to provide brief reporting using Adobe 
workspace. 

 Create and configure all the third party tools and pixels like Crazy Egg, Full Story, Qualtrics, etc. 
including marketing growth hacking pixels like google, yahoo, YouTube, twitter, etc.. 

 Lead the development of website optimization using Adobe Target by creating A/B tests, 
Multivariate tests, and automated personalization. 

 Leading the implementation of custom personalization of website for unique visitors 
experience on website using personalization Algorithm. 

 Create reports and analysis on Spend and Budget for SEM, SEO team using Microsoft Power 

BI. 

 Evaluating end to end involvement in web analysis and reporting using Adobe analytics, 
Google Analytics and various other Adobe products which helped in increase in conversion 
and site optimization of phoenix.edu. 

 Developed Traffic Reports (Site, Visitor, Segmentation), Path Reports (Page reports, 
Entries and exits) and Conversion reports (Purchases, Custom events, Campaigns 
reports etc.) using Adobe Workspace. 

 Implemented resonate Pixels on Multiple Domains. 
 Created web Journeys and Audits by using Observe Point to Monitor all the phoenix.edu 

websites. 
 Worked on Migration projects from Adobe DTM to Launch and from Adobe Launch to Tealium. 

 Lead audience segmentation by integrating Adobe Audience Manager with all First, second- 
and third-party vendors and created unique audiences, Segments and Traits for 
personalization experience on website. 

 Involved in end-to-end downstream database offline data integration from our Oracle 
database to Adobe Audience Manager including the ID Sync for post authenticated users. 

 Provide high quality heatmap and scroll map analysis by configuring tools like Crazy egg and 
full story. 

 Involved in Scrum Agile PI planning and drive the requests from web & digital marketing team. 
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Adobe AEM / Adobe Target Developer (Lead) 
Apollo Educational Group Inc. February 2017 to January 2018 

Apollo Education Group, Inc. is an American corporation based in the South Phoenix area 
of Phoenix, Arizona. Apollo Group, Inc., through its subsidiaries, owns several for-profit educational 
institutions. 

The company owns and operates four higher-learning institutions: the University of Phoenix, Western 
International University, Axia College, and the College for Financial Planning. As of November 2013, 
the combined enrollment of all the universities was approximately 269,000 students.[1] Of these, 
nearly 90% attend the University of Phoenix, which Apollo describes as "the nation's largest regionally 
accredited private university. 

Responsibilities: 

 Develop and modify the components, templates and pages in the website using Adobe 
Experience Manager (AEM). 

 Involve with Content authors and do content authoring to create or replace a new component 
using AEM admin tools. 

 Use Adobe Dynamic Tag Management to Integrate and implement tools like Adobe Target. 

 Create new activities in Adobe Test and Target. 
 Involve in creating different TEST’s in Adobe target such as A/B Testing, Multivariate testing, 

Experience Testing, Recommendations and Personalization. 

 Create and optimize multiple website behaviors and connect with key stakeholders to present 
performance of all the test’s. 

 Involve with UX Designers and discuss the efficiency in developing new designs and 

components on the page which interests the end users. 

 Involve in requirement gathering from the products owners and discuss new requirement 
related to website. 

 Develop new components using various UI code like JavaScript, JQuery and create success 
metrics to give a module for click tracking and other additional activities in Adobe Analytics. 

 Coordinate with Adobe Analytics team to get exact evar’s, Props and entity’s related to 
website elements. 

 Work closely with Adobe Analytics and follow the reports to create new activities in Adobe 
target. 

 Create new Page load rules, Data Elements and Dynamic Tags using Adobe Dynamic Tag 
Management. (DTM). 

 Use Crazy Egg for Additional click tracking mechanism. 

 Use Qualtrics for survey and Full story to record user sessions to understand prospect 
experience. 

 Do developers testing and follow best practices of coding in Adobe target. 

 Coordinate with TESTING team and explain them about each activity developed from our end. 

 
Environment: JavaScript, JQuery, Adobe Experience Manager, Adobe Test & Target, Adobe Analytics, 
Adobe Dynamic Tag Management, Crazy Egg. 
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Web/User Experience Developer 
ITC Infotech – San Jose, CA February 2016 to February 2017 

ITC Infotech is a specialized global full-service technology solutions provider, led by Business 
and Technology Consulting. The company is focused on creating value through Domain, Data, Digital, 
Design and Differentiated Delivery for Supply Chain based Industries (CPG, Retail, Manufacturing, Hi- 
Tech) and Services Industries (Banking, Financial Services and Insurance, Airline, Hospitality), as a 
flexible, trusted, and sustainable partner. This project was done in collaboration with Hot Schedules 
Inc which deals with the RMPOS systems in the market. 

Responsibilities: 
 

• Analyzed business requirements, participated in technical design, development and testing of 
various modules assigned. 

• Involved in web designing in initial stages of product development using HTML, HTML5, CSS 
2/3, JavaScript, Node.js and extensively used Table-less Design in CSS for positioning. 

• Developed a high-level design document for the project. 
• Designed Agent architecture of the project by including Exception Management, logging 

system, Beaconing and also used Cron Jobs for Timer. 
• Used Node.js to handle server-side program in which transforming of data from Client API to 

the MongoDB database present in cloud was interchanged. 
• Used Node.js (DBF-parser) for parsing DBF files and handled file system with ease. 
• Developed a reusable code which will make the connection management between cloud 

platform and POS backend process for other POS system. 
• Experience in connecting database values with JSON and create a mapping method which 

binds cloud platform with database. 
• Developed the search engine and performance optimized file system which searches files from 

desired location and copy it to destination folder. 
• Experience in parallel execution of Extraction, Transformation and loading (ETL) mechanism 

dealing with various files and Data. 
• Experience in handling DBF file system. 
• Extensively worked with making calls from APIs and fetch the data from the cloud platform as 

JSON response and parse it to DBF files. 
• Experience in handling data import from cloud API’s and push it to DBF files. 
• Designed and documented REST/HTTP APIs, including JSON data formats and API versioning 

strategy. 
• Designed the User Interface using use case diagrams, class diagrams, and sequence diagrams 

as a part of Design Phase using Rational Rose. 
• Extensively worked with making calls to APIs to fetch the data from the backend as JSON 

response and parse it on the UI for DOM/CSS Manipulation. 
• Co-ordinate with QA for testing, Production releases, Application deployment and integration. 
• Provided production level code to the engineering team for product development. 
• Used node-inspector for debugging and browser compatibility. 
• Increased developer productivity by using efficient programming methodologies and local 

development. 
Environment: Java, HTML4/5, CSS2/3, JavaScript, JQuery, JSON, angular.js, Node.js, JSP, AJAX, DBF, 
node-inspector, DBF-parser, ETL. 



 Education  

 Master of Science: Applied Computer Science GPA 3.7/4 
Northwest Missouri State University – Maryville, Missouri. 

 Bachelor of Science: Computer Science Engineering GPA 3.7/4 
Jawaharlal Nehru Tech University – Hyderabad, India 


